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EDITORIAL
Your letters are still pouring in,

which is a good indication that

FEMALE MIMICS INTERNA-
TIONAL’S audience is satisfied and
growing in leaps and bounds.

However, with all the corres-

pondence, and a magazine to

publish on an international scale; we
do occasionally,/ fall a little behind

schedule. I hope our readers will

understand' that our delayed
responses to their much-valued
letters is due to our present shortage

of staff and time, and certainly not to

a lack of enthusiasm on our part.

Please bear with us, because we do
greatly value your inquiries and
wonderful suggestions.

Since our last issue, I have been
travelling throughout the U.S. in an
effort to keep us up-to-date as to the

current happenings in this great

country of ours. As a result of my
travels, I havefound that all aspects

of our world of dressing have really

captured a great deal of media
attention. It is my feeling that this

type of exposure will serve to shed a
brighter light on our world and the

people in it. M/e must all work
together to bring about a clearer

understanding of the needs and
desires of all of us, whether
transsexual, transvestite, female
impersonator, amateur or profes-

sional, or just those who are simply

curious about our way of life.

The staff at FEMALE MIMICS
INTERNATIONAL further encour-

ages your letters, photos, and
contributions in the form of articles

and viewpoints. Remember, this

magazine is a vehicle to bring us

closer together as a unit, to keepyou
informed, and to introduce those

who have an inclination to enter a
world which is full of love and
compassion, despite its diverse

nature.

Fantasy can be reality!

Kim Christy

FEMALE MIMICS
INTERNATIONAL
P.O. Box 1622

Studio City, CA 91607
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Dear Kim:

1 would deeply appreciate it

if you could help my lover and
me. My lover is a male who
wishes to be a female. I am a
female.

We have been together for

almost five years. We would
like to know if you could give

us some information as to the

place closest to us where we
could inquire about his
getting a sex change opera-
tion. It isn’t something new
with us; he has wanted to be
female since he was about
three or four years old. We
have discussed it in great
depth. We plan to live to-

gether after the change.
If there is some way you

could help us, we would
deeply appreciate it.

Thank you,
D.J., California

Dear D.J.:

May I suggest you both look

further into the matter of
“surgery. ” Recentfeedback from
John Hopkins, where many
gender reconstructive surgeries

have been performed, have
made public mention that “sex

reassignment'' via surgery may
not be a cure-all for those who,
like your lover, feel more
“female" than male.

Personally, I have seen in my
career more negative aspects of

this “final step" than positive.

However, maybe there are those

lucky ones who have managed to

complete that circle in their lives

successfully.

I wish you both the very best in

making this very important
decision.

Kim Christy

Dear Kim:

I have every copy of FE-
MALE MIMICS since it first

started, and I love it. 1 read
each copy several times
through. I saw you at your
benefit at the “Cest La Vie” a
few years ago, and it was
shortly after this that I

decided to start cross-dres-

sing.

I live in Riverside, Cali-

fornia, but I often visit the

Queen Mary and the Cest La
Vie in Studio City on week-
ends. I personally know
Andrea Nicole and Shalei,

who dance there, but they
know me only as a man.

1 am ready to come out of

the closet, and your publica-

tion is helping me to prepare
myself for the big moment. I

am presently undergoing
electrolysis treatments, and
am accumulating a decent
wardrobe of clothes, jewelry
and cosmetics. I love chang-
ing my gender to the feminine
and hope to live out my life

dressing in this capacity as
often as possible.

Please keep up the good
work. FEMALE MIMICS is a
fantastic publication, and I

shall buy every copy that hits

the book stands.

Sincerely,

Linda

Dear Kim:

All my life I have enjoyed
wearing sheer, lacy lingerie:

panties, bras, slips and spike-

heeled pumps, black nylons
with seams. Unfortunately, I

have not had the courage to

wear them openly, but wear
them around home when I am

alone. Also, I do practice the

use of makeup at every
opportunity. The suggestion
by Linda Lee to observe how
women dress, wear their
cosmetics and conduct them-
selves is, I think, a very helpful

idea.

The photo of Iris Duval is to

me the most beautiful Female
ever. I could only wish to

become like her. Her wearing
apparel and makeup are
perfect.

Years ago, 1 had a Lady
friend, a True Female, who
suggested to me that I should
submit to castration, have
female hormone shots, and
thus become a true trans-

sexual. Then we could live

together as women and we
would both be happy.

I often wish now that I had
followed her advice.

Very truly,

George

It's never too late!

Kim Christy

Dear FEMALE MIMICS:

In response to your editor’s

ad “What is a Transvestite?” I

thought I would write and
answer some of the questions

you asked.
Yes, I do enjoy sharing my

delight at being a TV. 1

primarily enjoy meeting and
making it with other TVs and
women, however, I wouldn’t

object to making it with a
“regular” man.
The best for me, though, is

being dressed and made-up by
a real woman. There is no^^;

ing that equals the thrill cf

Over the last few years I’v
'
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“I just love the tropics,

where the sun browns ya,
and the wind blows ya.”



had about 20 or 30 meetings
with other TVs. Some have
been good and some disap-

pointing. For me, though, they
were all worthwhile. Just
dressing up with someone was
worth it.

It’s hard to put into words
what turns me on to being a
TV or being with other TVs.
Women’s clothing is thrilling

and sexually exciting. I feel

very sensuous and exotic
when wearing a dress and high
heels. Of course, the feeling of

wearing makeup is one that

can only be experienced and
not told. Even the taste of

lipstick, or the smell of
perfume, or the feeling of

wearing false eyelashes, is

totally erotic for me.
1 really get into feminine

role-playing. I like to choose a
typically feminine role and
then dress and make-up for a
stereotype of that kind of girl.

I try to also suit my actions,

manner and personality to the
role. In the past. I’ve experi-

mented with these various
female stereotypes: hooker;
chic fashion model; domina-
trix; French maid; little girl;

slut.

Even though 1 enjoy dress-

ing up, 1 realize 1 don’t really

make that good a girl. How-
ever, it has never been my
desire to “pass” in public, or
live as a woman. I simply enjoy
just getting dressed and
made-up whenever I can, in

private or with one or two
other TVs.

I guess my one concession
to wanting to appear in public

would be to attend aTV ball in

New York. I’ve always wanted
to do this, but I haven’t yet. I

never seem to get any ad-
vance notice. When I read
about them in TV magazines
like yours, they are always
reporting one that happened
the previous month; not ones
that are coming up. So, I never
know where to go, or how to

purchase tickets. Perhaps
you can help me there by
letting me know what TV
events are coming up for 1980,

where they will be held, and

how I can purchase tickets.

I’m also a photographer and
love to photograph beautiful

TVs and dominant women. I’m

considered by most of the
people I’ve photographed to

be very good.
Oh my word! I guess I’ve

forgetten one of the most
important things— I haven’t
given you any autobiograph-
ical information. I’m 35 years
old, divorced, and I’ve been a
TV for about 12 years.

Well, 1 guess that about
covers everything. I’m sorry
the letter got so lengthy.

Sincerely yours.

Ginger

We loved it! Thank you, Ginger.

Kim Christy

Dear Kim:

I’ve followed your career
and enjoyed your work for a
number of years now, and I

was thrilled to see that you’re
editing FEMALE MIMICS.

1 used to dress up a lot when
I was young, but hadn’t done
any at all in the last five to six

years or so. However, in the
last year I picked up several

TV magazines on the news-
stands, FEMALE MIMICS
being by far the best, and I got
the urge again.

It’s an odd but totally
delightful and erotic feeling,

being dressed as a beautiful

woman. I’m not a transsexual,

nor am I a homosexual, either,

but if 1 had my life to live over.

I’d do it as a pretty girl!

Anyway, I worked with a
professional photographer
and had a complete makeup
and photograph session done.
I’ve tried for a very glamorous,
sophisticated look and like to

think that I’ve accomplished
my goal. I’ve enclosed several
shots and would be happy to

hear your opinion. Obviously,
I’d also be thrilled if you would
use one or more in your
magazine. Please feel free to

do so!

Love,
Andrea

Dear Kim:

Let me try to answer your
question: “What is a Trans-
vestite?”

1. 1 would love to share my TV
experiences with somebody,
but 1 don’t know any TVs, and
since I am strictly a closet TV,
I don’t know if I will have the
chance to find out about other
TVs.
2. Can’t answer.
3. 1 was caught by my wife. It

was a horrible experience.
She blew up and said she was
leaving me because 1 was
“sick.” I said I wouldn’t dress
up anymore, and she didn’t

leave (my mistake).

4. My shopping experiences
have usually been good,
although some of the sales-

ladies can be a pain, mostly
because they won’t wait on a
man in a ladies’ dept. I did
have one real nice experience.
1 went into a Sears store in

Fresno to buy a bra, and the
saleslady said that it was nice
to have a man in her depart-
ment who knew what he
wanted. Of course, I knew
what I wanted—it was for me!
Before I close, let me take a

minute to tell a little about
myself. I am 42 years old,

married for 13 years (not all

happy), overweight, and enjoy
wearing women’s clothes. I

really enjoy wearing high
heels, nylons and a bra. My
fondest wish is to dress up and
really look like a girl and just

go out in public—not to do
anything special—just go out
in public.

Just one more thing—what 1

like most about your maga-
zine is that the girls you show
don’t show their manhood. All

people reading your magazine
know what it looks like. Your
girls look like girls—don’t
detract from that.

Thanks,
Gerry

Female Mimics inte; nationa? !

P.O.Box 1622
Studio City, CA 91607 i



RECENTLY IN A LOCAL PAPER . . .

Tim and Carol both wear a size 12 dress.

Tim is a transvestite—a heterosexual man who
every so often enjoys dressing as a woman. And
Carol is his very understanding wife.

"I fell in love with the person underneath the one

or two ounces of powder and lipstick,” says Carol,

Tim's wife of four years.

But because of a history of broken relationships

that resulted from Tim's transvestism, he con-

stantly feared his desire to cross-dress would
disturb Carol.

"On our wedding night I told Carol I wanted to

shave my legs," Tim remembers.
"That was a test," Carol says. "But it wasn'tthe

first or the last."

Carol and Tim are pseudonyms, as is Lisa, the

feminine name Tim uses when he is dressed as a

woman.

While the couple is completely comfortable

living with and talking about Tim's transvestism,

they insist on remaining anonymous. Both are

fearful of repercussions at their work places.

In an interview at the Studio city office of

psychotherapist Louis Leveen, Tim and Carol are

seated side-by-side on the sofa. Atfirst glance, Tim
looks very much like a woman. The first indication

that he is a man is his voice. His handshake is limp.

Tim, dressed as Lisa, with long red fingernails

and makeup, is a startlingly feminine image.
Dressed in a tailored skirt and jacket, gold jewelry

and high heels, he wears his near-shoulder-length

hair feathered away from his face. With his legs

crossed, he sits anxiously wondering if his clothing

has fooled the visitor.

"Lisa is much more sensitive and receptive than
Tim," says Carol of her husband's two sides. "She
is more understanding."

Leveen sits in a chair next to the couple.

fascinated. Occasionally, he interrupts to ask

questions as Tim recounts his history.

"Everything that is written about transvestism

focuses on the person's bizarre appearance rather

than on his lifestyle or personality," says Tim. "I

am a very successful and happy person. Cross-

dressing is part of my life because it is a part of my
personality. But there was a time when it caused

me a great deal of pain."

Tim first felt an urge to wear his mother's clothes

when he was five years old. He began to accumu-
late items of women's clothing which he kept in a

secret "cubbyhole." There were skirts and blouses

which he had altered to fit him, but which he only

rarely wore.

From ages seven through ten, Tim lost interest in

dressing as a woman, but at eleven, his fascination

was revived and he again began to accumulate

"women's things." He kept them all in the same
place where he hid his BB gun.

One day, Tim's father caught him.

"When my father asked me what I was doing,"

recalls Tim, "I said, 'If you have to know the truth.

Dad, I am practicing to be a tailor.'"

Tim and Carol burst into laughter. They are

"each other's best friends" and have learned to

find humor in situations that might otherwise

create tension.

Home is a sumptuous hideaway in the Encino

hills, only minutes from busy Ventura Boulevard.

Tim is an advertising executive, and his wife runs a

modeling school. The couple's combined income is

well over $100,000.
"After my father caught me, I became more

discreet," says Tim. "Because the BB gun was
hidden with the dresses my father found, I don't

think he ever suspected that I was anything other

than 'normal.'"

But as he grew older, Tim began to have self-
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doubts.

"I tried to do everything to take my mind off

myself and my desire to dress,” he says. "Even in

high school I held three jobs. I competed in

athletics. I left myself as little spare time as

possible so that I wouldn't feel the urge and

experience the guilt that came with it."

At 1 9, Tim began living with a woman who knew
nothing of his cross-dressing. It was about that

time he first read the magazine article, "177 Men
in Dresses," and became acquainted with the term

"transvestism."

"I realized that I was not a freak; that men had

dressed in female attire as long as there has been

theater and back as far as the first religious ritual. I

became courageous and told my girlfriend," says

Tim.

"She packed her bags and never came back."

Destroyed by the rejection, he decided to seek

psychological counseling . The counselors he spoke

to were unable to offer any help. In fact, a

psychologist told Tim's girlfriend that cross-

dressers were degenerates whose "sickness"

becomes an obsession.

His next relationship with a woman lasted three

years before she, too, decided to "pack her bags

and run off with a truck driver."

"I began to wonder if I might be a homosexual,"

says Tim.

"It amazes me how ignorant people are about
transvestism," says Carol, seated closer to her

husband now. "Women leave their boyfriends, and
marriages of many years break up. People

—

including many of the transvestites themselves—
don't seem to know what it's about."

And it's no wonder. Many members of the

counseling and psychiatric community are also in

the dark about transvestism, according to Leveen.

Transvestism is referred to as a "paraphilia"—

a

fetish—by the American Psychiatric Association's

Diagnostic Statistical Manual, a compendium of

standard nomenclature compiled by the APA and
the World Health Organization.

In Leveen's opinion, the public's ignorance about
cross-dressing is shared by the counseling and
psychiatric community. He had been in practice for

22 years before he counseled another male
transvestite last December.

In spite of the APA's official posture that cross-

dressing is not a pathology, says Leveen, "the rea/

opinion of most psychiatrists and counselors is

that transvestites are sick."

"So much of what is treated as pathological

depends upon the therapist's own standards," he

says.

"I had always thought that transvestites were
the same as the drag queens that you see along

Hollywood Boulevard," says Leveen. "It was
startling to me to learn that they were heterosexual

men, most of whom were married with children."

While teaching a human sexuality course at Cal

State University, Los Angeles, Leveen was
introduced to a transvestite. Later, at a meeting of

CHIC, Crossdressers Heterosexual Intersocial

Club, he met Tim and Carol.

Members of CHIC are heterosexual men. Very
few have told their wives about their transvestism,

and in even fewer cases do their children know.
But Tim and Carol, Leveen discovered, are an

unusual case.

When Tim first met Carol, he was "dressed" and
called himself Lisa. Carol was the director of a

modeling school which had been asked by CHIC to

offer seminars on fashion and beauty for trans-

vestite members. Tim was one of those men.
"I don't know how to explain it except that I fell

in love with the person," says Carol. "I've never

had any doubts about the fact that I am a

heterosexual."

Because there was never any secrecy about her

husband's transvestism, Carol says that she is

"perfectly comfortable" with their lifestyle. The
couple has two sets of friends: those who know
about Tim, and those who don't. Very few of their

family members are aware of Tim's transvestism.

Tim spends one or two evenings a week dressed

as a woman. On occasion, he and his wife go to a

nightclub together. Sometimes he prefers to step

out alone.

"There are cases where a cross-dresser meets a

nuturing woman with whom he can feel com-
fortable," says Dr. Thomas Brod, a psychiatrist

with a general practice in Westwood and a former

member of the now-defunct Gender Identity

Center at UCLA.
But more often than not, says Brod, the wife

becomes Jealous of the time a man spends dressed.

And sometimes women begin to compete for

attention.

On the average, Brod counsels two or three

transvestites a week. When he counsels married

transvestites, he prefers to see both husband and
wife.

"I don't think there is a case I have dealt with

where a husband's desire to cross-dress doesn't

threaten his wife in some way," he says. "It comes
as a shock and often shatters a relationship."

Although the literal meaning of transvestism is

"cross-dressing," Brod doesn't use the term. The

word "transvestism" tends to get confused with

transsexualism and homosexuality, he says, and

the result is often misleading.

Cross-dressers who are not exhibitionist homo-
sexuals but heterosexuals include two sorts: those

who wear women's clothing for emotional
comfort, and those who dress as women in order to

achieve sexual potency. In both cases, says Brod, it

is an individual solution to a psychological

problem.

Why is cross-dressing only a male phenomenon?
"In our society, women are much freerthan men

in what they are allowed to wear," says Brod. "A
woman can wear ties or a suit and not draw
attention. It is my belie*f that part of the reason

cross-dressing manifests itself more in men is

simply because we notice it more."
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Entertainment at its

iry best with a dash

of the bizarre,

“Le Clique” stands

alone with its own
unique style.
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The “Le Clique” performers are in our opinion the

most versatile group New York City has to offer.

To say it is a drag show would not do it justice.

The flair and pace of this extravaganza will leave

you with your mouth hanging open and your senses

begging for more. Brandy Alexander’s numerous

talents come into play as M.C. and guide you

through the great trips ‘‘Le Clique” takes you on.





The superb talents of John Massie

(below) will keep you screaming

for his rendition of “You’ve Come

A Long Way From St. Louie’’ is

indeed a show'stoppcr.
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THERE MUST BE
SOMEBODY OUT THERE
THE FINE ART OFMAKING CONTACT

BYLINDfl LEE
One of the most important milestones in the life

of a transgendered person is making contact with

others.

Not only is it important; it can be pretty scary,

too.

However, there are ways to keep the problems

to a minimum and the results to a maximum, and
that’s what this article is all about.

There are basically two kinds of contact, direct

and indirect. Direct contact is face to face contact.

Indirect contact is through letters, ads, etc. After

much thought. I’ve decided that the telephone falls

somewhere between the two. (A neat way of avoid-

ing the problem, no?)

Most of us aren’t really ready for direct contact

when we first come out. Being a TV or TS, especi-

ally when we’re young, is an awfully lonely thing,

and there’s really nothing to prepare us for sharing

these feelings directly with other people.

So, for most of us, the best method of meeting

people, at least to start out, is through corre-

spondence.

Usually this begins by 8mswering an ad.

There are several places ads can be found. One is

in the personal column of mass-media newspapers.

This varies widely from one city to another. There

are newspapers with extensive personal columns
and there are papers in equally cosmopolitan areas

that have practically none.

Often areas where the mass circulation papers

have very few contact ads are areas that have active

“underground” or “adult” newspapers. These usu-

ally thrive on personal ads. The disadvantage is that

the ratio of ads from TVs or TSs is pretty tiny.

There are also “swinger’s” magazines that are

made up mainly of personal ads. Sometimes these

are divided into categories and occasionally one

will have a separate category for TVs and TSs.

The problem with these magazines and, to a

lesser extent with the underground newspapers, is

that most of the ads are sexual in nature and, if

you place an ad it is more or less considered a

commitment that you are looking for sex.

Now there is nothing wrong with sex, or for that

matter with looking for it, but someone just out of

the closet may very well not be interested in sex at

all. Such a person may be looking for companion-

ship, understanding, a kindred spirit or just some-

one to talk to.

And this is where the best sources of contact ads

come in. These are the ads in magazines slanted

especially toward TVs and TSs.

There are a number of such sources and each has

its own “personality.” I’ll mention three of the

major ones that I’m personally familiar with.

THE TV WORLD DIRECTORY from Empathy
Press at P.O. Box 12466, Seattle, Washington

98111 is a good-sized magazine, reasonable in

price, and devoted primarily to personal ads, many
with pictures. I first began writing to other people

through Empathy publications, and I’ve kept a

current ad there ever since.

It is arranged by state, so is handy if you are

only interested in meeting people from your own

13



geographical area.

People who submit ads write their own which is

especially useful as I’ll explain later.

The schedule on the DIRECTORY is erratic. It

is supposed to be an annual with supplements

available, but doesn’t always work out that way.

Still, it has a large number of ads, representing a

real cross-section of transgendered people from
novice crossdresser to post-op TS. I think highly of

Empathy and the service they give.

FEMALE IMPERSONATOR NEWS from Nep-

tune Productions, P.O. Box 360, Belmar, New Jer-

sey 07719, is a newspaper-format publication

which carries a large number of personal ads. These

are unclassified, but there are ads from every geo-

graphic area, many with pictures. F.I. NEWS is

rather a “swingers” publication and most of the

ads are sexually oriented, but there are lots of

them, the price of the publication is low, and with

careful reading almost anyone should find ads for

people who would be compatible.

Most recent source of contact ads is. I’m pleased

to say, FEMALE MIMICS.
Since my first contact with other transgendered

people C2ime through answering ads, and since I

believe such contact is very important. I’m especi-

ally pleased to see this development.
One of the nice things about ads in FEMALE

MIMICS is that, with their glossy paper and out-

standing printing, photos will reproduce almost as

clearly as the original prints, so you’ll really be able

to see who you are writing to!

Hopefully, too, since FEMALE MIMICS is sold

so widely, there will be a broad spectrum of adver-

tisers from the novice TVs just beginning to leave

the confines of the closet, to the post-op TS who
still finds other transgendered people to be worth-

while friends.



Also, since FEMALE MIMICS is primarily a

newsstand item, we hope to reach TVs and TSs

who, up to now, have had little contact with other

people like themselves.

There are several other sources of contact ads.

Some are very security conscious, while others

specialize in “open” listings where names and ad-

dresses are printed in the publication so no for-

warding is necessary. Some are regional while

others try to cover as wide a geographic areas as

possible , . , in short, there is a source of contact to

suit almost everyone.

Once you have found a source of ads, the next

thing to do is learn to read them.

“But,” I hear you cry, “Don’t you read them
the same way you read anything else?”

“No,” I say with a wise smile, “Because they’re

not like anything else.”

These ads are places where people can write out

their hopes, their dreams and especially their fan-

tasies.

The trick is to avoid the people whose fantasies

tend to drift over into their everyday life and get in

the way of the real world.

One of the primary things to be aware of is

inconsistency either in the ad or between the ad

and accompanying photo.

Advertisers who describe themselves as “lovely,”

“pretty,” “beautiful,” or “cute,” and whose pho-

tos look like one of the early Universal Studios

monsters, probably have some mental quirk that

prevents them seeing themselves as they really are.

Clearly, if there seems to be some basic discrep-

ency between an advertiser’s self-image and the

objective evidence, then that ad is probably one

not to answer.

Likewise, any far-fetched claim should set off

your mental warning buzzer. For instance an ad

that read “Beautiful TS, former first lady of Mon-
aco, wishes to meet . .

.” is probably not one you
should reply to. This is exaggerated, of course, but

less than you might think.

Okay, having decided on an ad to answer, what
do you do next.

The first rule here is to take your cue from those

the ad gives. If the ad is not overtly sexual, it may
be unwise to come on with a graphic description of

how great you are in bed or what your sexual plans

are for the receipient when you finally meet.

I’ve had people do this to me and there is no
quicker way to turn people off or scare them off.

I’ve known some rather timid souls who have

been so put off by some of the replies to their ad

that they quit advertising rather than run the risk

of more of the same.

I try to be pretty low-key in my letters (well,

usually), but I imagine even I may have scared off

someone. People can be extremely shy.

Try not to concentrate totally on TV or TS
stuff. This is really important.

For many TVs, cross-dressing is a pretty small

part of their lives. For that matter most TSs aren’t

usually fascinated with the “dressing up” aspects

of transgenderism. Most people have many areas of

interest, so try to pick up on some of theirs or

offer some of yours.

My current ad in THE TV WORLD DIREC-
TORY includes a line that goes “(I) love theatre,

music, books, good conversation and beautiful

people . .
.” Now this gives a fair amount of scope

for people to respond to my interests and tell me
about their own.

It doesn’t always work, of course. I recently got

a letter from someone who included a line that ran

roughly, “I like theatre, music, books and good
conversation too ...” That, however, was the only

mention of these things. The writer spent the rest

of the letter telling me about what she liked to

wear when she dressed up.

This is a classic example of not really taking

one’s cues from the ad, and I wrote the person a

polite “Thanks, but no thanks letter.”

Incidentally I think everyone except, perhaps,

the totally outrageous (I’ve gotten a few of those,

too . . .) deserves the courtesy of, at least, a polite

“Thanks, but no thanks.” For one thing, that way
they are at least sure you got the letter.

The main rule to keep in mind is BE YOUR-



SELF. It’s the thing you do better than anyone
else in the world.

Even if a correspondent isn’t going to like you
for yourself, it isn’t worth trying to be somebody
else.

In fact, not being yourself is a good way to turn

someone off. I had one correspondent (over quite a

length of time, in fact . . .) who, as the correspon-

dence progressed, seemed to feel the need to gain

my sympathy.

Finally it reached the stage where every letter

was a catalogue of fresh disasters and they became
progressively more unbelievable until, at the end, it

was obviously difficult for this person to keep

straight on what the current story was.

Perhaps I’m getting crochety, but I finally called

a halt and terminated the correspondence, som.e-

thing I very seldom do. I did it as politely as I

could in the circumstances because obviously the

writer was very confused and I didn’t want to add
more hurt to that, but after a while it simply

became clear that no communication was taking

place.

This brings up a few more points. Be graceful. If

you ask for or about something, and your corre-

spondent prefers not to comply or discuss it, don’t

be a pest about it.

I’m occasionally asked for nude pictures. I don’t

have any. There are very few people to whom I feel

close enough that I would fulfill such a request,

and those people wouldn’t be likely to ask it.

Yet I had one correspondent who regularly

asked every second or third letter, for a nude
photo, even after I had declined as nicely as I could

several times. This was another correspondence I

terminated. I simply didn’t need the hassle.

It was not so much the request itself, but the

fact that this person obviously wasn’t willing to

respect my refusal or my right to refuse, even in

such a personal thing.

This is another very important rule, respect your

correspondents. In most cases they deserve cour-

tesy and consideration and usually they will give it

in return.

There are few things more aggravating than to

answer a question only to have the same person ask

it again and again and again.

This happened to me with one correspondent

and created the unpleasant impression that the

person at the other end never really answered the

letters I sent.

Just as there are people who will talk to hear the

sound of their own voice, so there are people who
will write just for the sake of putting their words
dovm on paper.

These people are off on Fantasy Island some-
where and though we may (and do) feel sorry for

them, this is no reason to subject ourselves to their

unpleasantness and disregard for others. Life is too

short for that.

I realize I’m painting a pretty grim picture of

contact by letter in these last few paragraphs, but

the situations I mention are definitely the excep-

tion rather than the rule.

I have friends and, more than friends, people I

love and value who I know either primarily or

entirely through letters.

Last fall I took a trip that went from California

to New York and from Canada to Florida. One of

the main reasons for the trip was to meet people

I’d previously only written to.

What a great feeling to discover I had friends in

places I’d never even been! That’s what contact by
letter can do, and these hints are designed, hope-

fully, to make your letter writing easier and more
productive.

There are a couple of “mechanical” consider-

ations about letter writing that I’d like to give

some attention to.

First, about stationary. My own preference is for

simplicity. The stationary I use most of the time

has my address in a single line across the top,

nothing else.

It is on regular 8V2 x 11 inch paper, but this is

just a personal preference because I sometimes
write long letters and they can be awkward with

the smaller, note-sized paper and envelopes (my
envelope is a standard #10 large envelope).

The address, to me is very important. I’d like to

see every correspondent put a return address at the

head of every letter.

By now, though. I’ve learned that few do, so I

save the first envelope I receive if it shows the

address and paper clip it to the letter.

Oh . . . unless you know your correspondents

well and are familiar with their situations, it’s best

to avoid ultra-frilly or perfumed paper. Many TVs
are married and have to be fairly circumspect (or at

least feel they do) and to receive a letter that looks

(and smells) like something mailed from a Hong
Kong whorehouse is definitely not the best situ-

ation.

Some people love the typewriter, others hate it.

I write virtually all my letters on the typewriter.

For one thing, it is almost an extension of my
fingers by this time since I use it so much. For

another it is much more legible than my longhand

which tends, among other flaws, to meander up
and down without regard for straight lines.

Writing a letter isn’t like writing notes to your-

self. I can usually read my ovm notes (usually), but

I wouldn’t expect others to.

If your handwriting is hard to read, either use a

typewriter or make a special effort to vn:ite clearly.

Otherwise you may find someone at the door with

three live alligators and a stuffed ostrich, looking

for the orgy.

Your grammar doesn’t have to be formal for a

letter. Rather, you should try to write as you
would talk. Really gross errors, though, will put

people off (‘Dey will t’ink youse ain’t got no
class . . .)

Two of the best friends you can have when
Avriting letters are a good college dictionary and a

good word book.

A word book is just that, a list of words spelled
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and divided, arranged in alphabetical order. If you
don’t need a definition, it’s lots quicker to use than

a dictionary. I’d blush to tell you how many times

I’ve checked the spelling of words while writing

this article.

We may seem to have drifted rather far afield

from the idea of TVs and TSs making contact, but

when the only impression someone has of you
comes from a letter, you want to use all the tools

available to make that impression a good one.

A word now about writing your own ad. An ad

should be designed to do more than just bring

replies. It should bring replies from the sort of

people you want to hear from.

The key is this: tell people what you want. It

seems simple, but it is amazing how many people

never seem to grasp the idea.

If you are only interested in meeting women,
say so, and the same goes for any other preferences

you have.

Of course this can be carried to extremes.

If you only want to meet red-haired, knock-

kneed Latvian transsexuals, your odds of contact-

ing one are probably slim. However, they are better

than the chances of someone like that answering

your ad if it says “TV wants to meet others.”

I’ll use another example from my own current

Empathy ad, because it has worked well. It in-

cludes the line “. . . Wishes to correspond and meet
with attractive TSs, TVs, women, etc.”

This line, combined with the one about my
interests effectively filters out a lot of people I

wouldn’t really care to hear from.

For example. I’m generally not interested in

meeting non-transgendered males, but I used to get

a lot of letters from them. This ad mostly discour-

ages their writing.

There will, of course, always be people who will

write without regard for your interests or prefer-

ences, but luckily they are relatively few.

Next comes the question of whether or not you
should have a picture with your ad. I would say

emphatically yes! A good picture will increase the

response to your ad tremendously. I won’t go into

any details on how to get a good picture in this

article because, rather cleverly I think, my other

article in this issue is on exactly that subject.

You should keep in mind, though, that the re-

verse of this situation is also true. As a good
picture will generate more responses, a bad one will

cut down on the number of people you hear from.

I think the worst sort of picture possible is the

kind you occasionally run across where the head of

the subject has been cut off (intentionally).

People who do this know something, and they’re

not telling the rest of us.

One imagines them looking like Mortimer Snerd

or having full beards, or perhaps two noses. In fact

the things one can imagine to place on top of those

decapitated bodies are undoubtedly much more
grotesque than the heads that actually belong

there.

Not only does a good picture bring better re-

sponse, but it is a kind of short cut as well. Run a

picture and you no longer have to describe your-

self; people can make their own judgments.

Needless to say, your ad should be open and

honest as possible. It’s always better than any
other way.

Give enough information so potential corre-

spondents have some idea of who they are writing

to.

If you are, for instance, definitely looking for

sex, you might as well say so. If definitely not,

then say that too. Best to start the filtering process

before the letters reach you.

If you give more than the basic information

you’ll be likely to get more responses because it’s

really hard to write a letter to someone about

whom you know next to nothing.

If you are different from the norm of people

likely to advertise in a given medium, it makes
sense to mention it. For instance, since most of the

people who advertise are TVs, I mention that I am
aTS.

Just as I’ve suggested that you be suspicious, as a

reader, of exaggerated claims, so I suggest, as an

advertiser, that you avoid them. Anything not

strictly true can only lead to problems later.

And, after all, problems aren’t what you want
out of correspondence. You want the pleasure of

getting to know another person, the adventure of

letting a relationship develop, the discovery of

finding out things about yourself that you weren’t

aware of, the joy of seeing affection blossom, and
in the best of correspondences, the spark that only

comes from two ideas rubbing together.

Some of you may remember a few years ago I

wrote, in DRAG magazine, a tribute to the mem-
ory of Pam Nolan.

I only met her once, for a couple of hours,

under very harried circumstances.

Yet I had years of sharing her warmth, her

humor, her frankness, her courage, and all the

qualities that made her such a special person, and I

did it all through letters.

The little bad luck I’ve occasionally had with

correspondence seems pretty unimportant next to

something like this.

A friend like this could last a lifetime. Isn’t it

worth giving it a try? I think so.

I want to thank all those nice people who wrote

and said good things about my cassette tape “A
Conversation With Linda Lee.” I’m especially

pleased that some people who deal with trans-

gendered people in a professional capacity have

found it useful. It is still available for $10.60
including postage and handling from
OZMA PRODUCTIONS
P.O. Box 23001
Oakland,

California 94623
And the price still includes THE LINDA LEE AL-
BUM which is my own selection of my favorite

pictures.
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When Nora wcUlcs down the city streets, heads turn to catch a better

glimpse of ty^exy Goddess who has the ability to give off an air of

warmth and op^ which she attributes to a genuine love of all people
'.around'her.
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Dressing up in a variety of name-laberclothes gives Nora the assurance
that she looks her best. Her flair for style is not confined to her fashion

selections; her general demeanor is that of a very classy lass!
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Nora has never felt at all like a male, she says. “I’ve alwyas been on the

pretty side . . . hopefully it will help me in my modeling career.” She
loves the camera, and when you look like this, why not?
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Unlike many of “the girls” who pick
a theatrical name, Brandy

Alexander was given his name at
birth in Portland, Maine, and it

launched one of the greatest
careers Female Impersonation had

to offer. In 1964, in the world-
famous 82 Club, Brandy worked his

way up from chorus girl to captain
and featured dancer. From M.C. of

the Jewel Box Revue to Puerto
Rico’s "Si Como No” (Yes why not).

Brandy only enhanced his own
great talents by joining the

national touring company of “Let

My People Come.”

nRAND



Having played cities from
Hollywood, California to Ft.

Lauderdale, Florida, Brandy
came to his beloved New York,

where he became involved as
one of “Le Clique’s” Fantasy
Players in charge of their

cabaret shows at Studio 54,

and Fire Island’s Ice Palace.

BRANDY



Aside from his great talents as
a dancer, actor and incredible

all-around performer, Brandy
teaches the application of

make-up at the Stage-lite Salon
He also gives demonstrations
at Fantasy Fair’s conventions.

BRANDY
1
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BRANDY

Best of all, Brandy Alexander is one of the biggest credits to the
world of Female Impersonation we have known. Female

Mimics International salutes his taients, his wiiiingness to help
others, his dedication to the art and, most of all, his abiiity to

make the iives of aii who come in contact with Brandy
, Aiexander a iittie brighter!





BRANDY
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female mimics
PERSONALADS

January 1980
XlpH «lpK «l|pK «lpp( «ipVI

SOPHISTICATED and adaptable

she-male with good wardrobe
seeks fun-loving people or to act

as friend to TVs. S.A.S.E. to

Barbara. F-100

MALE, 55, Transvestite, cannot
find contact for clothing, equip-

ment and training, wishestoserve
and correspond with other TVs.

Help, please. F-101

YOUNG (26), male TV would liketo

meet female 18-30 for fun. Must
wear stockings, possible perma-
nent relationship. Own house and
car. Also like to hear from other

TVs - anywhere. F-102

ARTS graduate with cultural
interests. I am not a Transvestite,

but I am keen on silky panties. I

wish to correspond with other

enthusiasts who have similar
interests. F-103

LADIES! I am in need of instruction

in the art and craft of femininity.

Womanhood, wifecraft, house-
wifery, girliness and a host of

other qualities and crafts which I

sadly lack. Please aid me in the

task of molding me to being the

proper young lady I need to be.

F-104

YOUNG, convincing TV wishes to

meet similar or sympathetic young
lady into makeup and fashion. My
interest is fashion photography.
Not glamour or nude. F-105

MALE TV, 25, needs help in cross-

dressing, wishes to meet/write
other TVs or females with similar

interests. Discretion absolute.
Genuine replies only. F-106

YOUNG pretty TV required for 35
year-old, tall, slim, frustrated TV
as housekeeper, friend, lover,

confidant. I can never be a

beautiful woman, let me make
your dream come true instead.

F-107

MALE Transvestite, Florida. Age
45, 5'8", weight 150 lbs. Would
love to hear from TVs, TSs,
women, couples. I love everything

fern. Love to have you write me.
Those sending photos will be
answered first, but all answered.
All you girls living in north Florida,

south Georgia areas, let's get

together and enjoy being girls. It's

so much more fun when shared. I

enjoy a variety of activities. Will

answer anyone, from anywhere.
Hurry, let's get together!

T-100
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HOW TO ANSWER A
FEMALE MIMICS
INTERNATIONAL
PERSONAL AD

1. Write your letter and enclose it in an UNSEALED
envelope. If you write more than one letter, place

each letter in a separate envelope. Each of these
envelopes should have your correct address printed

on the upper left-hand corner and a postage stamp
must be affixed. If you wish to have your letter(s)

forwarded by airmail, be sure to use an airmail stamp
(or stamps).

2, Write (in pencil) the Confidential Ad Number of the

person you wish to write to on the lower right-hand

corner of the envelope. We will then properly address
your envelope and mail it for you.

5. Send Two-Dollars ($2.00) for the FIRST letter and
One-Dollar ($1 .00) for each ADDITIONAL letter you
wish us to forward for you.

4 . Fill out the coupon below and place it—along with

the letter(s) to be forwarded— in a LARGER envelope.

Enclose the proper remittance and send letter(s) to:

Leoram Productions
c/o Female Mimics International

P.O. Box 1622
Studio City, CA 91607

Please make checks and money orders payable to:

LEORAM PRODUCTIONS

FORWARDING FEES:

First letter $2.00 ea. Additional letters $ 1 .00 ea.

I enclose $ which is payment in full for

your forwarding the enclosed letters.

I hereby certify that I am over eighteen ( 1 8) years

of age.

NAME
ADDRESS
CITY .STATE.

AGE.
_SEX_

-ZIP-

(Signature)
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HOWTO PLACE"
YOUR FREE

PERSONALAD
Ads with photos usually receive the greatest
response, so why not add more interest to your ad
with a photo. You may send either a black and white
or a color print, but the person placing the ad must
sign the back of the photo along with the date.

Plainly print your ad and all the information on the
AD ORDER FORM. You will receive a confirmation of

your order along with the assigned code number.

MAIL TO:

Female Mimics International

P.O. Box 1622
Studio City, CA 91607

We guarantee to forward your letterfs) as soon as

we receive them. It however, we are unable to do so.

we winpromptly refund your money. You are urged to

include a recent photograph of yourself whenever
possible.

We cannot, naturally, guarantee that you will

receive a reply to every letter. That usually depends
on how your letter is written. A sincere, friendly letter

usually gets results.

Anyone communicating with or through FEMALE
MIMICS INTERNATIONAL correspondence dub is

required to comply with all local, state and federal

postal regulations.

AH Personal Ads are coded. Your name and
address are never published. AH replies are

forwarded to you through FEMALE MIMICS
INTERNA TIONAL free-of-charge.

PERSONAL AD
ORDER FORM:

PLEASE CHECK INSTRUCTIONS
BEFORE MAILING

PLEASE PRINT CLEARLY

MAIL TO:

Female Mimics International

P.O. Box 1622
Studio City, CA 91607

NAME
ADDRESS
CITY STATE

ZIP

List the following ad as:

Female Transvestite Male Couple

My ad should read:

PHOTO RELEASE

I, the undersigned, hereby represent that I am over

eighteen (18) years of age and that the photo

enclosed is an actual photo of myself. I hereby give

FEMALE MIMICS INTERNATIONAL magazine my
consent to publish my photo and advertisement in

FEMALE MIMICS INTERNATIONAL magazine.

DATE
(Signature)
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You don’t have to remind me.

I promised if Leslie actually did

help me try being a bunny, I’d

let you know.

I’m almost sorry now that I

said it, because things didn’t go

at all as we’d planned, but a

promise is a promise so here

goes.

I imagine, after the first time

Leslie helped me dress up, that

we were closer than ever before.

For one thing we could suddenly

talk to each other, without res-

traint.

We had shared thoughts that

were very private, or at least that

we’d thought of as private, and

by doing that had discovered a

lot about ourselves.

I mean, if you’d told me six

months earlier that I’d be going

out with my girl friend about

once a week wearing a dress, bra,

bikinis, heels, make-up and a wig.
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I would have laughed at you, or

punched you or something.

But here I was doing it.

I loved all the feminine

touches: lipstick (Have you ever

noticed that lipstick doesn’t

smell like anything else on

earth?), nail polish (which actu-

ally smells like automotive

touch-up paint, but looks neat all

the same . . .), the way my
clothes would pick up the scent

of my perfume and . . , well . . ,

everything.

“I also saw Joyce
now and then.
She was a tall

woman with a
beautiful figure.
Leslie said she
had started as a
bunny herself,

and I could
believe it.

Unfortunately

,

that also meant
she had a pretty
good idea of

what was going
on, and didn’t

let much slip

by.”

The really weird thing, at least

to me, was that sex was so much
better now, and it had been pret-

ty good before. I think it may be

that we were letting ourselves be

ourselves, if you get what I

mean.

We were lying in bed one

morning . . . well . . . one after-

no on actually, when Leslie

brought up the subject of being a

bunny again.

“You know,” she began

thoughtfully, running a finger

from the top of my neck to the

base of my spine, “if you’re go-

ing to try being a bunny, we’re

going to have to make some
changes in you.”

“Changes?”

“Well, for one thing, you’ll

have to let your hair grow. The
wig looks good, and it’s fine for

an evening out, but as a bunny
you’ll be under close scrutiny,

and it will have to be your own
hair.”

“Ummm,” I said, considering

the idea of close scrutiny for the

first time, “maybe it would be

better if we don’t ...”

“Doesn’t the idea still appeal

to you?”
“Well . . , sure . . . maybe

more than ever.”

“Then I think we ought to

give it a try. You’ll hate yourself

if you never do it.”

“I don’t know ...”

“Oh, I think you can do it if

you put yourself in my hands.”

“Now the part about putting

myself in your hands, I like.”

And suiting action to words, I

did just that.

Leslie didn’t insist, but I knew
she was right. By now I knew I

was pretty well committed to let-

ting out the feminine side of my
personality.

Once I’d begun, I realized it

was something I’d been suppres-

sing a long time. I knew, too,

that I couldn’t do that any more.

“When,” I said a few days

later, “do you think we ought to

aim for?”

Leslie looked me up and
down. “About nine months from
now.”

I was taken aback. “That
bad?” I said.

“No, silly,” she laughed, “but

it’ll take about that long for your

hair to get to the right length.

And we’ll have to teach you all

about being a bunny. There’s not

top much, but we can’t risk your

making a mistake over some sim-

ple thing you should know.”
“Nine months ...”

“Well, I’m also choosing that

time because lots of the girls are

on vacation. That’s when it will

be easiest to get you into the

club. We’ll have to pick a night

when Joyce isn’t around.”

“Joyce?”
“The Hutch Keeper.”

“The whatV’
“You know. I’ve told you

about Joyce, the terror of the

dressing room.”
|

“Oh, the one who always gets

after you if your locker isn’t neat

and stuff like that?”

“She’s the one. I don’t know
if I ever told you about her being

Hutch Keeper before, but I al-

ways thought it was such a silly

title.”

“I do think “manager” would
be more dignified.”

“Dignified isn’t what they

were aiming for. Cute is what
they were aiming for.

”

“In that case they scored a

bull’s-eye.”

“Bull’s eye is not quite it.”

“I get your point. Say . . . isn’t

Joyce one of the girls who you
thought might . . . um . . .

well ...”

“Take more than a business

interest in some of the other

girls?”

“Right.”

“I kind of think so. I mean,
she’s never made a pass at me or

anything, but she’s different

somehow. Sometimes I almost

feel like she can see right through

our bunny outfits.
”

“In that case let’s definitely

wait until she’s not there!” I

said.

So we went to work. I began

to learn all the proper techniques

for handling trays, writing up
checks, fending off customers

and so on.

We worked a lot on my voice,

using a tape recorder. I didn’t

have to worry a whole lot about

what to say, since a bunny’s re-

sponses are pretty well standard-

ized.

I went down to the club now
and then to see Leslie and her

co-workers in action. We’d de-

cided that I’d only do this at the

beginning. It wouldn ’t do for any
of the other girls to get to know
me well enough to recognize on
sight.

I also saw Joyce now and
then. She was a tall woman with

a beautiful figure. Leslie said she
J

had started as a bunny herself,

and I could believe it. Unfor- -

tunately that also meant she had
|

a pretty good idea of what was i

going on and didn ’t let much re
^

by.
5

Of course I already ’ C: .



Bobbi and Audrey, two of the

bunnies. In a way they were re-

sponsible for this all happening,

but I explained all that last time.

Luckily Bobbi was going to

start graduate school in another

state before our target date

which meant we’d only have to

worry about Audrey.

I was practicing the “Bunny
Bend” one night at Leslie’s (Bun-

nies bend at the knees not at the

waist—no use tempting fate or

the customers) and Leslie said, “I

hope there’s no trouble about
your hair. I love it long, but your
boss ...”

“Don’t worry about that/' I

replied in mid-bend “Long hair

in a campus bookstore is about

as conspicuous as a pair of jeans.

There are a couple of guys on the

other shift who have hair longer

than I’ll ever have,”

“That’s good to know. What’ll

we call you?”
“What?”
“Well, Howard is hardly a suit-

able name for a bunny,”
“Yeah, well, I never really

thought ,

.

“I don’t even think there’s a

feminine variant of Howard.”
“If there is, I don’t want to

know about it.”

“How about Helen?”

“Ugh. Sounds too much like a

soap opera.”

“Well, you think of one. No,
wait, how about Hester?”

“Too much like something out
of first semester American Liter-

ature, Just the same . „ . say . . .

what about ‘Heather’?”

“Heather . . . Heather . . . you
know, that’s not bad. It fits you
pretty well, too. Not too friv-

olous, but not black stockings

and sociology texts either. I like

it if you do.”

“I think so. Here’s to Oper-

ation Heather!”

Operation Heather, as it was
christened that night, swung
right along for the next few
months.

Then, about seven weeks be-

fore we were scheduled to go in-

to action, we had our first set-

back.

“I was practicing
the ‘'Bunny Bend”

one night at

Leslie^s (Bunnies
bend at the knees
and not at the
waist—no use

tempting fate or
the customers)
and Leslie said,

‘I hope there’s no
trouble about your
hair. I love it long,
but your boss

— ’ ”

I was sitting in front of the

make-up mirror, thinning my
eyebrows, when Leslie came in.

“How did it go?” I asked.

“Rotten! Rotten, rotten, rot-

ten!”

“That good, eh? TeU me about

it.”

“Gloria is leaving.”

“That’s really terrible. Who’s

Gloria?”

“One of the girls at the club. I

was counting on using one of her

outfits for you. We don’t have

anybody else your size.”

“Couldn’t we just make one?”

“Ha. I’ll let you have a good

look at one. They’re not some-

thing you just whip out on the

sewing machine.”
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ROUGH RIDER-
At the moment of truth, thrill her as

never before with the incredible Rough
Rider-the condom with 468 studs.

Covered completely with these 468
studs, Rough Rider is stronger than

ordinary textured condoms. Yet
supersensitive, lubricated with silky-

smooth SK-70® Silicone. 468 studs.

The effect is indescribable. Order

enough to outdo yourself,

1825

NUDA-
Satisfy your deepest desires just as so

many other men and women have.

Find the fulfillment of your sexuality

with Nuda
,
the thinnest condom

ever made in the U.S. You've only one
life. Make the most of it.

1826

STIMULA-
You think about that special person.

You remember the most passionate

nights of your life. You imagine the

pleasures you both hunger for - now
fulfill those pleasures with Stimula,.

The new Stimula condom has 1 1 2 ribs

on the head for greater sensation and

is also silicone lubricated and form
fitting.

1800

Price:

3 for $1.50

12 for $3.95

45 for postage and handling

You remember the most passionate

nights of your life. You imagine the

pleasures you alone hunger for, seeking

the elusive orgasm.

Satisfy your deepest desires just as

so many other men and women
have. Find the fulfillment of

your sexuality with these

wondrous gifts. Take your
choice. Take them all.

You've only one life.

Make the most of it.

The ultimate experience

for a woman begins with

Explorer®. She suddenly finds

herself in touch with a whole new range

of sensual feelings, new heights of pleasure --

enjoying orgasm more often, more easily, more i

A man revels in The Explorer® because it releases a

woman's newly-found sensations, creating an intimate adventure,

setting the stage for the breathtaking excitement of that ultimate sexual

brea1<through-multiple orgasm. Here is what you get with

The £xp/ore/^ developed by 'Doc' Johnson;

A
'DOC'
JOHNSON
PRODUCT

• A dual Intensity vibrator. A unique,

advanced design, carefully developed

to multiply any woman's delight.

• A sensuous stimulator. An equally

sophisticated form designed to increase

every sexual sensation-for just you
or both of you.

• Five distinctive attachments. A
quintet of surprises to relax and

stimulate you-everywhere your

imagination leads.

• A quiet, safe system that plugs into

any standard electrical outlet. With a
money-back guarantee. A priceless

value at only $19.95. If for any reason

you are not delighted with the results,

simply return The Explorer® \N\th\r\

30 days for a full, prompt refund.

You risk nothing.

BOOKS
Just $9.95 each

2 for $18.00

3 for $25.00

SEXUAL POSITIONS
An exciting 224 page guide

to novel sex positions.

Hundreds of explicit

photos show you how.

Many in full color. Special

features include foreplay,

wifeswapping, troilism, and

more,

P200

40R rv +
Hundreds of photos, many
in giorious color, and all

devoted to America's fore-

most erotic obsession - the

female breast, Through

photos and articles you will

learn why mammoth mam-
maries are such a turn on,

P201

ACTS OF LOVE
Turn your loved one on to

new worlds of pleasure and
fantasy. Three beautiful

couples candidly introduce
65 special love act positions

and all the amazing how-to's

of new sex devices. Over
390 photos, including 64
pages of brilliant color

photography. 15 anatomical
Illustrations. Over 250
pages crammed with photos,
illustrations and explicit

highly informative text.

P202

SEXUAL FANTASIES
Fantasies about orgies, SSM,
lesbians, fetishes, incest, and
many more are exclusively

illustrated in living color in

this beautiful 100-page
manual. Whatever your fan-

tasy, you can now see it

vividly spread before your
eyes and graphically told in

torrid tales of lustful fan-

tasy experienced by others.

P203
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Fulfill your need to know.
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Of course Leslie was right. The

bunny outfit was as much a piece

of corsetry as an outer garment,

“T’m not supposed to have this

here,” she said.

“Why not,” I said, “it’s yours

isn’t it?”

“No, it belongs to the club.

They own them all. They even

check our lockers now and then,

to make sure they’re all there.”

I thought a minute. “What

happens to Gloria’s outfits, I

mean exactly.”

“Well, she’ll leave them when
she goes. They’ll send them back

and when they hire someone else

they’ll have new ones made to

the new girl’s measurements.”

“Does this happen often?”

“Fairly often. There’s usually

someone just leaving or just com-

ing on.”

“So they might not notice an

extra requisition?”

“Well I . . . you may be . . .

Howard, I’ve just figured out one

reason I love you.

“Oh?”
“You have a devious mind.”

“It’s the company I keep.”

That part of the plan went re-

markably smoothly. Leslie got

hold of a requisition form, filled

it out with “Heather’s” measure-

ments, and slipped it in with the

others for the new girl.

“It was really funny,” she told

me later, “the new girl tried out

two that were made for her, then

she tried on yours. If she hadn’t

held onto the top, I think it

would have fallen right off her. I

told her I’d take care of it.”

“Where is it?” I asked.

“Still at the club. I’ll leave it a

day or two. Then, if she should

happen to mention it to Joyce,

I’ll just say I forgot. I don’t think

she will, though, Joyce is kind of

intimidating.”

“The dreaded Joyce, eh?”

“That’s the one,”

“I’ll have to meet her some

day. After Operation Heather!”

The new girl didn’t mention

the extra outfit and a few days

later Leslie smuggled it home.

It was beautiful, a sort of deep

electric blue satin. At the sides of

the chest it was cut to push

everything toward the center, a

trick their designer has for the

bunnies who aren’t . . .

ummm . . . overly endowed.

(Yes, they do hire girls who
aren’t. They figure anyone can

be padded.)

It was cut with a high French

leg, too, which gave me the illu-

sion of more hips than I really

had. All in all it looked pretty

terrific. Even Leslie was im-

pressed.

“Heather, you look gor-

geous I

”

“Well, I feel gorgeous, so that

works out.”

“You should try and wear it

about an hour a day, to get used

to it.”

“Try and stop me!”
“Well, for right now, I think

I’m going to take you out of it.”

I didn’t object at all.

A few days later, Leslie came

home in a rush.

“We’re going to have to do

Operation Heather this week,”

she said, breathless.

“What?! We were supposed to

have two weeks more!”

“Maybe so, but now’s our

chance. There’s flu going around

the clubo Audrey has it and the

doctor says she’ll be out another

three days at least.”

“So?”
“Joyce has it too! Not only

does it take care of our biggest

obstacle, but it means I’ll be in

charge, since I’m senior if they’re

both out. It’s perfect! Day after

tomorrow, we go!”

Well, at least I didn’t have

much time to get nervous.

I took the day off and started

to prepare.

I began with a bubble bath

and an all over shave. I’ve never

had much body hair, but I want-

ed to be as smooth as possible.

After all, a lot shows in those

bunny outfits.

After that, I taped, a pro-

cedure designed to create cleav-

age where there really isn’t any.

I’d thought a little about fe-

male hormones, but had decided

to wait until I was more sure

where this was all leading, or,

rather, where I wanted it to lead.

Between tape and padding, I

managed to raise a fairly respec-

table cleavage. The club lighting

was pretty subdued which was

another plus. The more shadows,

the more it looked like I had.

I’d said something to Leslie

about wishing I didn’t have to

pad to fill my bunny costume,

but she told me they padded

everyone, no matter how big

they were.

I did my make-up. Since I’m

fair haired I don’t have much
problem with my beard. Even if I

have a little stubble, it seldom

shows because it’s so light.

Since my outfit was blue, and

my eyes are, too, I used blue

shadow, with charcoal grey. I did

my eyes a little heavier than I

usually would, but tried not to

overdo because the club is very

strict about keeping the “girl

next door” image.

I’d finished the make-up and

was getting into the sheer black

tights when Leslie came in.

“Just in time,” I said, “you

can help me into my costume.”
‘ ‘Always happy to oblige.

Mmmmmmm . »

“Hey, don’t do that or I’ll

never fito It’s pretty snug down
there as it is.”

“Oh, all right. I’ll be a good

girl, at least until I get you back

here tonight.”

“Once we’re back here, you

can do that all you want. In fact

I encourage it.”

“Goodness and I thought you

were a refined young lady.”

“I have my moments.”

Leslie eventually did help me
into my costume and I slipped a

skirt, blouse and coat over it.

“Now then,” she said, “have

you got the timetable down?”
“I come to the back door a

half hour after the club opens.

You’ll be there. I’ll slip out of

these things and into my ears and

cuffs. You’ll put the word out

that there’s an extra bunny com-

ing in and I’ll take my station.

After an hour, I leave and you’ll

tell everyone I got sick, too.”

“That’s it. Are you ready?”

“What do you think?”

“I think you look gorgeous,

but I’m prejudiced.”

Leslie left first. We had to go

in separate cars because she

wouldn’t finish at the club until

several hours after I did.
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Or at any rate that was how it

was planned.

Everything went as we hoped
at first. In fact, it could hardly

have gone better. I did my bunny
number exactly as I’d learned it.

I knew the routine and the other

girls accepted me without ques-

tion.

I moved the way Leslie had
taught me and occasionally pick-

ed up admiring glances from the

customers, and now and then a

little envy from the women who
were with them.

Through it all my heart was

racing with pleasure and excite-

ment. No one could have any

idea of how I felt, I thought. It

was like having champagne in my
veins.

After an hour, Leslie came
over.

“Time to go,” she said.

“Oh . . . come on ...” I whis-

pered. “Everything’s going fine.

Let me stay. You can certainly

use the extra help.
”

“Well, that’s true, but I don’t

know if it’s a very good idea . .
.”

“Of course it is! Besides, it’s a

shame to waste all this prepar-

ation on one hour.”

“I suppose you’re right. Okay,

just a little longer.”

And that’s how it went the

whole evening. Finally, about an

hour before closing I agreed it

was time to go.

“After all,” Leslie said, “you
really can’t change with the

other girls. Heather.”

“I suppose not,” I said, “but

don’t you think ...”

“No, now march young lady.”

“Oh, all right.”

I left the club area and went
back into the dressing room. I

really regretted having to go. I’d

felt good working as a bunny, as

good as I’d ever felt in my life.

I went to Leslie’s locker and

got my things. I’d taken off my
ears and cuffs and started to slip

my skirt over my bunny outfit

when a throaty contralto voice

behind me said, “And what do
you think you're doing, my
dear?”

I stood frozen. I tried to say

something, but real words

wouldn’t come. “Gurk ...” was
the best I could do. I turned

slowly.

There, standing by the office

door was Joyce.

“You know the rules,” she

said, taking in the fact that a

snappy comeback was beyond
me.

“The costumes do not leave

the club. It’s a good thing I felt

well enough to check how things

were going.”

“Ulp,”Isaid.

“You’re new. Are you a re-

placement?”

I nodded; at least that worked.

“Well, perhaps no one told

you.” Her manner softened a

little, but only a little. “Here,”

she said, “I’ll help you.”

“Unnng,” I managed.

“No, it’s all right, no trouble.”

Joyce walked over and began

undoing my costume. I began to

pray for a fatal heart attack and

didn’t much care whether it hit

her or me.

Still, short of trying a quick

right to the jaw, there wasn’t

much I could do. For one thing I

still had my heels on and I knew
the odds of out-running her in

those. Besides, she looked like

the kind of woman who would
know karate.

“What?!” she gasped, “What’s

going on here?!”

At this point I really felt at a

disadvantage. I was standing

there in nothing but sheer black

tights and heels and a strip of

adhesive tape across my chest.

Joyce let go of the bunny cos-

tume which slid down to my
ankles. No one is in top form in a

situation like this.

“Well . .
.” I croaked. At least

it was my first real word in some
minutes . . . “actually ...”

Just then the door from the

club burst open and Leslie ran in.

“Howard,” she called, rounding a

bank of lockers, “I just saw
Joyce’s car and o . oh . . . oh . . .

dear ...”

I thought this rather an under-

statement.

A few minutes later we were

in Joyce’s office.

“You realize,” she said, “I

ought to fire you.”

Leslie was almost in tears and
I wasn’t in terrific shape even

though I’d managed to get back

into my skirt and blouse.

“But no harm was done,” I

began.

“Just the same, that’s what I

should do, isn’t it?” Joyce look-

ed at Leslie. Leslie nodded slow-

ly.

“Now wait,” I said, “I don’t

think this is fair. Leslie would

never have done it if it wasn’t for

me. It was all my idea.” This last

wasn’t strictly true, but I felt I

should try, anyway.

“What I said,” Joyce looked at

me this time “was that I ought to

fire her.”

“You mean . . . aren’t you . . .

but ...” Leslie said.

“No I’m not, and I’ll tell you
why. But if you ever tell anyone

at the club. I’ll have to recon-

sider.”

“Well, no, of course, but ...”

I began,

“When I was in Howard’s,

ah . , . Heather’s situation I

would never have had the cour-

age to do something like tnis.”

“Huh?” I said. Leslie and I

looked at each other, puzzled.

“You mean you, that is, you
weren’t ...”

“No, I wasn’t. I started life as

a boy. I don’t know whether

you’ll want to go as far as I have,

that’s something only you can

decide. But if you can manage
Operation Heather you’ll prob-

ably succeed whatever you do. I

didn’t become a bunny until

after my surgery, but then my
girl friend didn’t work as a

bunny, so I didn’t have inside

help.”

At this point Leslie and I real-

ly didn’t know what to say.

Actually, everything worked
out pretty well. Leslie and I are

still together and Joyce has be-

come a good friend too. I’ve had
some long talks with her and
we’ve gone out a few times as

well. She really makes me think

about what I’m going to do with

my own life. I haven’t decided

completely. There are some
pretty serious questions to con-

sider.

In the meantime. Heather still I

works one night a week at the

club and after all, everyone can

use a little money from a second 1

job.
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CUMAX MACHINE!

1
The Climax Machine is here!

Climb aboard. It will take you
as far as you want to go—

and there are five throbbing
attachments to help you get

off when you are ready.

• Titillating Breast Massager
It fondles, caresses, stimu-

lates -responds to your com-
mand and feels so good!

• Roaming Body Massager
Feel it travel over every con-
tour of your body. Releasing
tension, vibrating, relaxing,

allowing you to enjoy
exciting new sensations.

• Sensuous Thigh Massager
For erotic delights in that ‘oh

so sensitive' area. Provides a
tingling, teasing that leads

Gentlemen:
I want to climb aboard the CLIMAX MACHINEI Please send me

Climax Machlne(s) @ $19.95 each, plus $2.00 postage and handling
first Item, $1.00 each add1 Item (Include approprlare sales tax). Hnd
enclosed my
Check Money Order
Charge My Credit Card Visa M/C

Exp. Date interbank *

Card *

.

Nome

Address

City State Zip

Signature

SEND TO
SPECTRUM, Dept

(I am 21 yrs.)

E, PO Box 5184, Willowick, OH 44094

you exactly where you want
to go.

• The ‘Living End’ Rectal
Stimulator Enjoy those
special erotic urges— let this

soft, nibbed massager stroke,

entice and finally enter to

give you a sensation that Is

the living end!

• Clltoral/Penis Stimulator
Bombs away! You’ve been
aboard long enough. You’ve
reached the point of no
return. You know it’s time to

get offi And you also know
why we call it THE CLIMAX
MACHINEI
• Make no mistake, this Is a
quality, long lasting product,
designed to give you years
of enjoyment— it operates on
normal house current, has
two speed control—and is for

people who mean business.

The Climax Machine—see
how far you can go with it!

A Really Exciting Product
from ’Doc’ Johnson

Only $19.95

Send Order Form To=

SPECTRUM Dept. E
P O Box 5184

Willowick, OH 44094

THE SENSATION OF THE
CANNES FILM FESTIVAL
IS NOW AVAILABLE TO YOU
FROM LEASURE TIME

Please Print

Name

Address

City, State, Zip

Enclosed is my check money order
or charge to my VISA MC:

Please send:

#3888 8mm Silent @ $34,95

#3889 Super 8mm Silent @ $34.95

#3890 Super 8mm Sound @ $64.95

#3891 Video Cassette @ $79.95

#3892 Vi" Betamax Cassette @ $79.95

r7iT 1 1 1 1 T“T Subtotal $
Interbank No. I Exp. Date

mo year Postage, handling and insurance 1.50

Signature. Date I am of legal age TOTAL $.

SEND TO; SPECTRUM Dept. E

P 0 Box 5184
Willowick. OH 44094

‘$cn$ation5' is superb!

This film is so hot that 1 recommend
that any theatre preparing to exhibit

it, wallpaper their place with asbestos

to prevent it burning to the ground!"

AL GOLDSTEIN

'

' $cn5otion5 - is what
PORNO-GOOD PORNO-
SHOULD BE ALL ABOUT."
BOB SALMAGGl

ADULTS ONLY (X IN COLOR

SENSATIONS signals a new era in

sensual motion pictures. This film does

not try to make the statement that the

joys of flesh go hand in hand with some
kind of guilt and punishment. Instead,

Director Alberto Ferro has succeeded

in blending eroticism with an interest-

ing storyline to create a movie that

imaginatively portrays the beauty of

sex.

LEASURE TIME now offers an
abbreviated version of the award-win-

ning SENSATIONS. Each film and
tape captures the highest quality vivid

colors ever offered to home viewers.

Available with or without sound, these

movies are 400 feet in length, while the

cassettes run for 20 minutes.

After one showing you’ll agree that

SENSATIONS has an extravagant and
pulsating screen presence normally ab-

sent in this genre.
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Female Impersonators
from all over show up
in their best costumes
and most professional

make-up, giving their

all to the performance
that may make them
a star!
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Some sang, some danced, some just looked TERRIFIC



. . . and they continued to

look sensational throughout
the entire three days of

auditions.
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THE SEARCH CONTINUES?
Many of our friends, both pro-

fessional and amateurs, were

asked to come back for a second

audition and were asked to per-

form again, and again they video-

taped the whole performance.

Boy, were all our hopes high

for these eager young ladies!

Which one would it be? No one

was to find out until after the

New York auditions. We hope to

be able to slip in a photo of the

winner before we go to press.

Note: Female Mimics Inter-

national just contacted Western

International Pictures to acquire

the name of the mimic chosen to

play "Vera". We didn't get the

name, but we did learn that the

rights to all the videotapes done
during the auditions were PRE-
SOLD (sold before the auditions

even started) to a Japanese firm

and will be used in a document-
ary feature in the Orient and

Europe. Now our question is.

WILL VERA EVER BE SELEC-
TED? I must say. Western Inter-

national did a very professional

job of convincing a lot of our

friends that they had a very

good chance of being chosen for

the part; all they needed to do
was give a good performance

before their video cameras. We
sure hope all those efforts were

not in vain, and the selected

"Vera" will be announced and

the movie will be done!

On the preceding pages you
saw many gorgeous Female Im-

personators who tested for the

part of "Vera" at the Queen
Mary Night Club in Studio City,

California.

And what is "Vera" you ask?

Vera is a feature film about a

Female Impersonator who begins

an innocent affair with a wealthy

business man, they fall madly in

love and "Vera" is their love

story!

The company promoting and
conducting the "Search for

"Vera", is Western International

Pictures in Hollywood. They
launched a massive campaign to

get every Female Impersonator
in the United States to come to

one of their auditions, and dur-

ing the audition they videotaped

all of the performances by the

girls, as well as taping private

interviews with the girls who
were being considered more

seriously for the part. The aud-

itions at the Queen Mary went

on for three days, and we are not

aware of how much time was

spent in other cities, but we do

know they went to Chicago, New
York, and Atlanta as well. You

can see by our layout that West-

ern International had quite a

show presented to them by all

of the eager young ladies

throughout the auditions.

The Search is on .
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A LOVE
STORY OF
THE 80S"
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